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Who We Are
Blockbuster is a streaming and rental service that thrives on
bringing people together and creating joy through movies and
games. Not only here to create new relationships but nurture ones
that already exist too.

Whether you need one day to watch a new movie or you want a
few weeks to play your favorite games, Blockbuster can provide
you with what you want and the ability to watch or play with
friends, all without the commitment of monthly subscriptions.
Many services require you to sign up for an annual subscription,
at Blockbuster we want you to visit because you want to not
because you already spent the money.

FOUNDATION The Brand



Our mission is to enhance the streaming
experience, connect our customers and serve

the community.

BRAND VALUES: Convenience, Affordability, Connection.

FOUNDATION The Mission



Our Target Audience
Our audience begins with movie and video game enthusiasts,
while also appealing to teens and families. Blockbuster has
something for everyone while mainly creating a space for movie
lovers and gamers.

Whether you're a die-hard fan of classic cinema or a champion in
the esports scene, Blockbuster is the place for you to find your
favorites. This is more than just a platform; it's a home for people
to share their passions, discover new ones, and connect with
each other on a deeper level. 

FOUNDATION The Brand
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The Blockbuster Logo

Wordmark

The original Blockbuster logo was memorable and bold, the new logo is meant to make the same statement while
expressing a new modern take on the branding. Using a bold yet playful typeface creates a nostalgic feeling and tells the
story of the updated Blockbuster.

BLOCKBUSTER

EXPRESSION Logo



Logo Uses

Correct Uses Incorrect Uses

BLOCKBUSTER BLOCKBUSTER
BLOCKBUSTER
BLOCKBUSTER

BLOCKBUSTER
BLOCKBUSTER

EXPRESSION Logo Uses



Brand Colors
The colors of Blockbuster are meant to evoke a feeling of nostalgia they are a deliberate and impactful part of our
identity, maintaining the brand image while staying playful and inviting. They are meant to represent the bright and bold
primary colors used in children's toys and 90's style carpet.

Main Colors Supporting Colors Neutrals

#F78326 #D5311B #073E84 #FEDD20 #302F2F #EEEEEEHEX:

EXPRESSION Colors



Imagery
Blockbuster uses imagery that conveys a feeling of playfulness and connection, they will show what Blockbuster is meant
to do and how people feel while being a customer. The imagery should have that sense of nostalgia while still showing the
updated features of Blockbuster. People connecting with other is heavily used to reinforce that this brand creates and
nurtures relationships. 

Blue and gray overlays are used to add a nostalgic and faded look to the photos along with keeping them cohesive.

EXPRESSION Imagery



Brand Fonts
Main Font Subfont

Bold

Regular

Kollektif

ABCDEFGHIJK
LMNOPQRSTU

VWXYZ

ABCDEFGHIJK
LMNOPQRSTU

VWXYZ

abcdefghij
klmnopqrst

uvwxyz

abcdefghijk
lmnopqrstu

vwxyz

LUCIDITY CONDENSED
ABCDEFGHIJ
KLMNOPQ
RSTUVWXYZ

Lucidity Condensed is the font that represents
Blockbuster. It is used for the wordmark and in other
important areas throughout the website, print material
and advertisements. Lucidity Condensed is a font that
has a sense of playfulness.

Kollektif Bold will be used for other subheaders and
Kollektif Regular will be used for the body copy. This
font pairs will with Lucidity Condensed because of its
clean and simple look.

EXPRESSION Fonts



Brand Patterns 
The website's visual identity is rooted in the concept of staying
bold and playful, creating an interactive space for users to come
together. The pattern elements that will be used throughout the
website are inspired by the multiple letters from the Lucidity
Condensed typeface. 

The pattern is meant to represent the fun environment of
Blockbuster while pulling inspiration from 90s carpet patterns.
Their bold geometric shapes and vibrant color palettes
compositions evoke a sense of nostalgia.

FOUNDATION Patterns
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Bringing People Together:

The website is the hub of everything Blockbuster. It’s the place
customers will go to for their favorite movies and games, and
where they will connect with others.

The landing page is meant to encourage people to rent from
Blockbuster and experience the brand with other people. The
overall design creates feelings of nostalgia playing off the
original brand colors and 90s carpet patterns. Once users
create an account and have used the service the landing page
will push custom content based on previously rented items.

Landing Page Design
EXPERIENCE Landing Page





Platforms: Instagram, Facebook, Youtube

The Blockbuster social media is meant to inform customers about
the brand and our mission, share recently released movies and
games as well as the classics and create an emotional
connection between the brand and our customers. It should
encourage users to visit the website and not only rent from
Blockbuster but use the platform to engage with other people
that share similar interests.

Social Media Strategy
FOUNDATION Socials







The posters for Blockbuster are meant to evoke feelings of
nostalgia and playfulness, using the pattern, overlays and a reel
of film to hold the images. They should inform potential
customers about the Blockbuster mission and encourage them to
be curious and learn more on the website. It’s more than just
marketing material, it’s a look into the world of Blockbuster.

Signage and Flyers

FOUNDATION Print





The Blockbuster store is a place where everyone can come connect, with themselves
or with others, Blockbuster stores will be home to all movie lovers and game
enthusiasts. The stores are meant to bring back the feeling of looking for a movie in
a video store, since today people watch movies and play games mostly online there
will be QR codes in the movie and game cases for customers to scan when they are
ready to rent from Blockbuster.

Blockbuster Store



BLOCKBUSTER
T h e  T h e a t e r  

Blockbuster: The Theater presented by Blockbuster is a pop-up theater that will be
in different areas inviting customers to a public area in the community for a movie
night. Both a classic and a recently released movie will be played and the night will
encourage people to nourish connections and get to know new people. Blockbuster

wants to create an experience that reflects what the brand represents; bringing
people together thorough movies. The marketing strategy for the theater is heavily
rooted in social media, grabbing users attention with popcorn and the bold logo and

encouraging them to learn more about the pop-up.







THE
BLOCKBUSTER
ROOMS
The Blockbuster Rooms are a series of three interactive rooms each representing a
part of our slogan and bringing it to life. There is a room for people to watch movies
with friends and meet people interested in similar films, a second room for the
gamers that want to jump into a new world and a place for the social butterflies
that want to meet new friends in the community. Flyers will be distributed in the
area surrounding the location of The Blockbuster Rooms and there will be cohesive
social media campaign along with it.







THANK YOU!


